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ABSTRAK 
 
 
 
Industri pelancongan merupakan salah satu industri yang terbesar di dunia. Di 
dalam pasaran pelancongan antarabangsa yang semakin kompetitif dengan 
kemunculan destinasi-destinasi pelancongan yang baru, destinasi-destinasi 
pelancongan yang telah matang mendapat kelebihan daya saing melalui lawatan 
ulangan. Melaka merupakan tempat bermulanya warisan sejarah dan budaya Malaysia. 
Hal ini kerana, kedudukan negeri Melaka yang strategik di sepanjang Selat Melaka 
menjadikan negeri Melaka sebuah empayar perdagangan yang sangat penting sekitar 
tahun 1300 sehingga 1500. Kajian ini bertujuan untuk mengkaji ciri-ciri destinasi yang 
menjadi faktor kunjungan ulangan ke negeri Melaka. Seterusnya menganalisa kaitan 
di antara kepuasan pelancong dan ciri-ciri destinasi  yang menyebabkan pelancong 
kembali ke Melaka, dan kaitan yang wujud di antara ciri-ciri destinasi dengan lawatan 
ulangan ke Melaka. Sampel kajian adalah terdiri daripada 358 orang pelancong 
domestik yang pernah datang berkunjung ke Melaka sekurang-kurangnya sekali dan 
instrumen yang digunakan dalam kajian ini berbentuk soal selidik. Keseluruhan data 
telah dianalisis menggunakan perisisan Statistical Package For Social Science (SPSS) 
versi 20.0 dengan mendapatkan nilai peratusan dan jumlah skor min. Dapatan kajian 
mendapati bahawa Ciri-ciri Tarikan sejarah merupakan ciri-ciri yang mendapat skor 
min yang tertinggi iaitu 4.37. Manakala kaitan di antara kepuasan pelancong dengan 
ciri-ciri destinasi iaitu Tarikan Pelancongan Rekreasi, Kebersihan dan Perbelanjaan 
(RM) sepanjang berada di Melaka menunjukkan kaitan yang tinggi. Manakala Ciri-
ciri Destinasi seperti Tarikan Pelancongan Sejarah, Kepelbagaian Makanan, 
Kebolehsampaian, Kemudahan Penginapan, Arah Jalan, Kualiti Pekerja Kaunter 
Hadapan, Kemudahan Infrastruktur, Keselamatan, Harga Makanan dan Kemesraan 
Warga Melaka menunjukkan kaitan yang sederhana. Seterusnya perkaitan di antara 
ciri-ciri destinasi (ranking) dengan lawatan ulangan ke Melaka mempunyai nilai 
korelasi yang sangat rendah dan tidak signifikan. 
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ABSTRACT 
 
 
 
 Tourism industry is one of the most prominent and largest industries nowadays. 
In the global tourism market that is vastly expanding and getting more competitive 
with the break through and the presence of new tourism destinations, the mature 
destinations gain more popularity through repeated visits. This is clearly depicted by 
Malacca, a historical tourism destination that takes pride in being the initiator of 
Malaysia’s historical and cultural legacy. Malacca’s reputation as the centre of trading 
empire during circa 1300 to 1500 is made possible by its strategic location along the 
Strait of Malacca. This study aims to find out the destination attributes that become 
the catalyst for repeating visits to Malacca. On the other hand, this study’s objective is 
to analyze the correlation between the tourists’ satisfaction and the destination 
attributes that encourage the repeating visit, and also the correlation between the 
destination attributes and tourists repeating visits to Malacca. The study sample is 358 
domestic tourists that have visited Malacca at least once and the instrument used in the 
study takes the form of survey. The data was analyzed by using ‘Statistical Package 
for Social Science version 20.0’ software by obtaining the percentage value and the 
total mean score. The findings of this study could conclude that historical attraction is 
the attribute that gets the highest mean score which is 4.37. In addition to that, the 
correlation between the tourists’ satisfaction with the destination attributes which are 
recreational tourism attraction, cleanliness and spending (RM) during their stay in 
Malacca show a strong connection. On the other hand, destination attributes such as 
historical tourism attraction, food diversity, accessibility, accommodation, road 
signage, quality of frontline workers, infrastructure, safety, food price and the intimacy 
of Malacca’s people portray an intermediate correlation. Next, the correlation between 
destination attribute (ranking) with repeating visit to Malacca shows an insignificant 
value. 
 
 
 
 
